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Fact Sheet 
Star Ratings Australia 

Consumer Ratings Model

Star Ratings Australia

Star Ratings are an internationally recognised 
symbol for quality accommodation standards. 
They are used in more than 70 countries 
worldwide and reflect the cleanliness, quality and 
condition of guest facilities.

A Star Rating is determined by more than 200 
criteria that have been ranked by Australian 
travellers according to what’s important to them.
A Star Rated property has been independently 
reviewed to ensure these strict criteria and 
standards have been met, and is licensed to 
display or use a Star Rating to promote that 
property.

The Star Ratings scheme enjoys a long and 
distinguished heritage with the Australian Auto 
Clubs, dating back to the 1950s when the clubs 
first started assessing accommodation on behalf 
of their members. 

The ‘star’ symbols are a licensed trademark and 
can only be used by properties that have been 
licensed to use them by Australian Motoring 
Services – a wholly owned subsidiary of the 
Australian Auto Clubs.

ReviewPro

ReviewPro is an industry-leading provider of 
guest intelligence data for the hospitality industry. 

Formed in 2008 and with offices in Barcelona, 
New York and Singapore, the ReviewPro 
proprietary online guest satisfaction index – the 
Global Review Index™ (GRI) – has been used 
for a number of recent studies by the Cornell 
University Centre for Hospitality Research.

One of these landmark pieces of research 
analysed 11 leading destinations worldwide 
over 2.5 years and found that, on average, a 
1-point increase in a property’s 100-point 
ReviewPro GRI score equates to a:

▪ 0.89% increase in ADR
▪ 0.54% increase in occupancy
▪ 1.42% increase in RevPAR

Powered by

A more recent Cornell study showed 
ReviewPro’s GRI data  - paired with income 
statements - as an indicator of the share 
price of US-based REITs and modelled a 
31% return on investment over 18 months.

ReviewPro data also effectively and efficiently 
summarises what travellers are saying about a 
property across five major performance 
indicators or ‘departments’: cleanliness, 
service, value for money, rooms and location.

According to the United Nations World 
Tourism Organisation, online travel-related 
searches are on the rise and hotel 
classifications such as Star Ratings in Australia 
and guest reviews have complementary roles 
in the process. 

Travellers visit up to 14 different travel-related 
websites – with approximately three visits per 
site – and carry out nine travel-related 
searches on search engines, before making a 
booking. 

Consumer ratings and reviews are a clear 
booking driver, with the majority of online 
guest review research concentrated in the 
final few days prior to booking. However, 
properties with an independent Star Rating 
and strong consumer sentiment can drive 
revenue growth with a ‘price premium’ over 
their competition.

UNWTO endorsement 

Powered by ReviewPro, Star Ratings Australia is 
one of the world’s first accommodation rating 
schemes to incorporate consumer ratings and 
reviews.
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Aggregation of consumer 
sentiment

Consumer Ratings Model 

The proliferation of information sources and 
increasing reliance on social and digital 
media channels has brought about an 
abundance of choice for travellers, where 
too much information can potentially 
paralyse decision making and creates a 
need for qualified, independent sources of 
information.

ReviewPro data will complement the 
independent Star Rating criteria and the 
physical assessment of quality standards for 
accommodation in Australia, providing 
aggregate percentage scores that represent 
consumer sentiment from more than 100 
websites in 45 different languages. 

ReviewPro analytics are created with 
award-winning proprietary software and 
sophisticated algorithms to search the most 
relevant Online Travel Agents (OTAs), review 
sites and social media platforms to deliver 
real-time, daily updates and analysis of 
consumer sentiment for that property.
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The influence of word of mouth 
recommendations for leisure travel is by far 
and away the chief source of information and 
is amplified by social and digital media use. 
The use of social and digital media channels 
across all phases of the leisure travel 
purchase cycle is growing, especially during 
and after a holiday.

Accommodation is at the heart of Australia’s 
destination experiences and product quality 
will continue to drive guest satisfaction and 
social media sharing of experiences.

Every six months, Star Ratings Australia will 
recognise Star Rated properties with the 
best consumer sentiment. This will offer 
Australian travellers a highly credible and 
trustworthy source of information to help 
them shortlist and book quality 
accommodation in Australia.

Star Ratings Australia is working with the 
William Angliss Institute to develop the 
benchmarking model for determining bi-
annual awards and to fulfil contractual 
obligations with ReviewPro for a 
‘consumer-facing’ recognition.

Recognise and reward ‘best practice’ 

More information
P: +61 3 9601 3325
F: +61 3 9601 3300

E: info@starratings.com.au 
W: starratings.com.au




